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EDITORS’ LETTER

Dear Reader,

We all used to play make-believe when we were
younger. We imagined where our lives would lead
and we wondered if our wildest dreams would ever
come true. We never imagined that we would actually
get a chance to lead meetings, write articles, and help
design work that would go out to the public.

After learning that SCOOP would be available to
both alumni and students, we took time to determine
the best direction for the magazine. At first, we felt
like we were sitting at the grown-up table to eat—after
years of sitting at the kids’ table. There was no more
playing around; we had to get down to business.Our
university has undergone many changes this school
year—and in the past—and so we choose to produce a
magazine that offers an overview of change—past and
present—at the University of Tennessee.

Once we made our editorial decisions, we began our
work, as a class, on edit and design. Instead of talking
to our invisible friends about make-believe story
ideas, we were talking with professors and assigning
and working with writers, photographers, and graphic
designers every week. Our random thoughts on
Mom and Dad’s printer paper turned into articles
with headlines and word counts. Our doodles on the

fridge are now printed pictures on one- and two-page
spreads. This is a real-life print magazine—and we
were thrilled to give our all to every word and every
photo on every page.

There is something for everyone in this little book.
Our main focus concerned change and diversity—and
our special section (beginning on page 14) focuses on
the significant change that has occurred at UT—as
seen through the eyes and words of those who were
here during the 1970s and those who recognize change
on campus today. For the reader who is passionate
about the University’s campus life, we have an in-
depth interview with our new chancellor, Beverly J.
Davenport (page 15). For the history buff, we have
“Then and Now,” a photo essay illustrating change at
UT (page 32). Do you love UT’s “orange”? Then don’t
miss “Shades of Orange” (page 6). In the back of the
book we highlight several UT alumni, as well as a
current student, and their success stories.

We are proud of this magazine. Pull up a chair
and take a seat at our new play table—and enjoy the
magazine produced by the spring semester 2017
Magazine Industry Workshop.

Co-Editors-in-Chief
U Yoy,
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By Chelsea Babin
Every school has traditions that students hold near and dear to their hearts. But few schools have
traditions as strong as the ones at UT. Students make sure to keep UT’s traditions alive.

X

Orange-and-White Everything:
Checkerboarding started during the mid-
1960s when Coach Doug Dickey painted the
end zones for a game against Boston. They
were used until 1968 when the stadium
started using artificial turf. The orange-and-
white returned in 1989 when they could
mechanically create the colors on the turf.
Along with the checkerboard end zones,
natural grass returned as well. The tradition
also carries over to basketball, where the
baseline of the court is painted. Using fans in
the stands to checkerboard Neyland has
become an annual tradition since Butch

GIVE MY ALL FOR TENNESSEE TODAY

Runnin’ Through the
T: Former Pride of the
Southland Marching Band
director WJ Julian first
introduced running
through the T in 1964.

At the beginning of each
home game, the band
forms a T for the coaches
and players to run through
onto the field. Julian also
introduced Rocky Top in
1972, which became UT’s
unofficial fight song.

Jones has been at UT.

“I Will Give My
All for Tennes-
see Today!”:
Every Saturday
before the team
runs through the
tunnel, they put
their hands on
the “T'will give my
all for Tennessee
today!” sign. Itis
seen as a promise

from each player to lPhoto courtesy of Megan Walker

the teama nd fans. Let’s Paint the Rock!: Painting the Rock is a UT
The sign is over e
. tradition that many students take part in every semester.
the doorway in
It serves as a blank canvas for every student. The Rock
the locker room at . .
. has been on campus since 1966 but was moved in 2009
Neyland Stadium. . .
to its current spot. Last year was the 50th anniversary of
the Rock on UT’s campus.
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TENNESSEE TRADITIONS

A Look at

Smokey,
10
Hounds
Later

By Hannah Moulton

From kidnapping
attempts to nipping
players, UT’s mascot
has had a busy and
rowdy career.

For more than 60 years, a Bluetick
Coonhound has stood faithfully on the
sidelines of Tennessee football games.
In 1953, the University of Tennessee
held a contest to find the best hound to
serve as the university’s live mascot.

The rules of the contest were sim-
ple: Dogs would be paraded in front
of students, and whichever dog got
the most applause would be the win-
ner. Rev. W.C. “Bill” Brooks entered
his prize-winning dog by the name of
“Brooks’ Blue Smokey.”

When his name was called, Blue
Smokey let out a loud bark causing the
students to erupt in cheers. Excited
from the noise, Blue Smokey let out
another howl. The crowd and Blue
Smokey went back-and-forth between
cheering and howling until all of Ney-
land was in an uproar. UT’s mascot was
found.

Since then, there have been 10
Smokeys who have stood by the
Tennessee Volunteers, keeping the
crowd and players energized. UT may
have changed quite a bit since 1953,
but it’s faithful mascot has not. Here
are 10 things you might not know about
UT’s famous hound:

The decision to have a Bluetick

Coonhound as UT’s mascot came
after UT’s Pep Club asked for mascot
suggestions. The options came down
to a Tennessee Walking Horse and a
hound dog. The Pep Club unanimously
elected the hound.

Smokey II was kidnapped for

eight days by UK students and
was paraded around a pep rally in a
blue-and-white blanket with a letter
“K” on it.

Smokey II also went face-to-face
with Baylor’s bear mascot, with the
bear taking a few swipes at Smokey.

Smokey II unfortunately passed

away after someone reportedly fed
him a chocolate pie during the UT/UK
game in Lexington.

The Smokey bloodline was broken

in 1979 when Smokey IV passed
away from cancer without producing
any offspring.

Smokey VI was listed on the

Vols injury report after suffer-
ing heat exhaustion in 100+ degree
temperatures during the UT/UCLA
game in 1991.

Smokey VIII, who served as

mascot when the Vols claimed
two SEC titles and won the '98
National Championship, was diag-
nosed with a nasal tumor and given
13 months to live. Smokey VIII
doubled that and lived another two
years and four months.

Smokey VII was forced into

retirement when he nipped at
the same UT band member in two
different games.

Smokey IX was known as a

feisty Smokey. During a pre-
game warm-up, Smokey IX bit an
Alabama player after the player fell
on him. He also ran onto the field
during the UT/Georgia game and bit
Vols long snapper Matt Giampapa.

1 Smokey X, the current

Smokey, is the first to have
been born and bred in the state of
Tennessee.
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If you look closely at the sea of orange that takes over East Ten-
nessee on fall Saturdays, it becomes apparent that our Tennessee
Orange appears in many different shades. Some sport a more vin-
tage, soft orange; some wear a color fringing in on neon territory;
and some try to pass off rust, or dark-yellow as an appropriate hue.
This color ambiguity leads to some dangerous clothing decisions.
Who wants to be caught in Florida’s orange on game day? Or acci-
dentally wear a red-orange when we’re playing ‘Bama? (Let’s just
be thankful we aren’t one of the seven schools in the SEC wearing
some shade of red). Walking around campus, you can see that
color variation also appears in signs, Power Ts, building detailing,
and banners. So what is the true UT orange, and why does it keep
showing up differently?

UT Athletic Association President Charles Moore chose orange
and white based on daisies that grew on the Hill, but there’s more
to the story. At UT’s first field-day, back in 1889, Moore showed up
decked out in orange and white, and unofficially decided the school
colors. They weren’t immediately accepted by everyone. Soon after,
the baseball team chose black and red as their colors, and the ca-
dets still wore white and blue to sporting events. Students showed
up in orange and white for an 1891 football game against Sewanee,
and the colors became official in 1892 when they were approved
in a student body meeting. Two years after, students decided they
were unhappy with the colors, but unable to choose a color combo
they liked better, they stuck with orange and white.

We can trace some of our color confusion to this origin story.
Who has seen an orange and white daisy? In a 1992 interview in
the Beacon, UT Ornamental Horticulturist Susan Wilson said she
had never seen and did not know of the existence of such a flower.
This prompted the interviewer to ask, “Was the man color-blind?”

She might have had a point. Individual perceptions of color can
differ greatly from person to person. We have three cone receptors

TENNESSEE TRADITIONS

TENNESSEE TRADITIONS
Shades of

rang

Volunteer fans live by the phrase “Go Big Orange.” But what exactly is that orange?
By Laurel Cooper

in our eyes that perceive red, green, and blue. These cones interpret
color in collaboration with the brain, and each person’s perception
differs slightly. One in 12 men are affected by color blindness in
red-green differentiation, which can make yellow, orange, and red
hard to distinguish. In addition, we may have different concepts of
color psychologically. When I learned my colors, the orange I used
might have been different from yours. An orange Crayola crayon,
the Pantone color, the fruit, a pumpkin; they're all slightly differ-
ent, so we end up with different ideas of what orange is. Since our
orange developed just being called orange (without modifiers like
burnt, as with Texas’s orange, or red-orange like Florida), people
end up with varying ideas of the true UT orange.

UT tries hard to make our oranges match by publishing brand
guidelines specifying the technical color for Tennessee Orange
across different mediums. These are currently PMS151, which
refers to the widely used Pantone Matching System in printing, and
CMYK: 0, 50, 100, 0, which are the additive colors cyan, magen-
ta, yellow, and black, used to develop printed materials on the
computer. The problem is these colors don’t match up. PMS151 is
the closest match to the CMYK we use, but it has 10 percent more
magenta than the CMYK UT orange. The slightly redder PMS151 is
used by apparel manufacturers. When game-day clothes are made,
they vary in color depending on each individually dyed batch and
fabric type. A reflective silky fabric, like a jersey, is going to be more
vibrant than a soft absorbent fabric like an old t-shirt. Plus, a lot of
UT gear is printed by non-affiliated manufacturers, like something
you would find in Walmart instead of the VolShop. These manufac-
tures may not know to use the official PMS151.

So, what is the true Tennessee Orange? It’'s somewhere between
CMYXK: 0, 50, 100, 0 and CMYXK: 0, 60, 100, 0, and PMS151—or
somewhere between a daisy and Florida’s ugly florescent color.

Go Big PMS151!
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TENNESSEE TRADITIONS

By Brooks Clark

On Wednesday, March 29, my colleagues in UT Commu-
nications and Marketing and I arrived for work at 4:15 a.m.,
walked down to Neyland Stadium, and set up tables and
stations to check in an expected 4,000 UT students, faculty,
alumni, and staff. We needed to record every single name—
most of them elicited by swiping student ID cards—to verify
to Guinness Book of World Records folks that we were actu-
ally setting a new mark for the largest human letter, sur-
passing the 3,373 people who formed a human Q at Queens
University in Ontario in September 2016.

For us, it was to be a Power T, covering much of the
football field. The orange Power T is the most recognizable
element of UT’s brand. When fans see it on the side of a
football helmet, they swoon with pride and start to sing
Rocky Top. Actor David Keith always tries to sneak the
Power T into his movies and usually succeeds. Just a few
years ago, UT Knoxville shared a logo with the UT sys-
tem. That logo shows the letters UT, with an outline of the

state of Tennessee cleverly forming the top line of the T. In
discussions of campus versus system logos, this has been
called “the winged UT.”

Since UT sports teams have proudly used the Power T for
years, most people have assumed that it was the logo of the
university. “When we asked focus groups,” said Erik Bled-
soe, director of UT Creative Communications, “it turned
out the only people who thought the T wasn’t the logo were
those of us in university communications.” So the Power T
was officially launched as the logo of the campus, as part of

a larger branding campaign of messages and color schemes.

In the early morning hours of March 29, we were slated
to show our Power T on the Today show, during Al Roker’s
weather segments. Roker was visiting a different campus
each day of the week, in what was billed as Rokerthon 3
with a world record attempt at each stop.

On Monday, around 800 students at the University of
Oklahoma formed a cloud and lightning bolt as part of a

Scoop Magazine | 2017
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weather map. On Tuesday, 634 students from Northern
Michigan had played the world’s largest game of freeze tag.
Our undertaking would be the largest so far, and indeed the
entire week.

On this morning, those wanting to take part in the largest
human letter had to arrive by 5:30 a.m. I had my doubts
about whether those who had signed up would actually show
up. A decisive majority proved my doubts unfounded. After
participants were checked in, they got coffee, doughnuts,
and an orange T-shirt created for the occasion. They walked
out onto the field of glory, then up into the stands to await
instructions. On the field, flags demarcated the T. Music
played, some students and staffers danced. When they were
instructed to do so over the loudspeaker, two channels of
participants funneled down from the stands and into the T,
where they were instructed to fill in the edges.

The process took more than an hour, but there was an
excited feeling in the air. Something big was happening in
the darkness before dawn and under the bright lights. UT
Chancellor Beverly Davenport was on the field in her orange
T-shirt greeting everyone. Smokey, the black-and-brindle
coonhound, was led onto the field in his orange checker-
board jacket and patiently posed with dozens of students.
As befitting a celebrity of his stature, Smokey handles the
mantle of his popularity with aplomb.

Gradually the T began to fill in with humanity. This was
visible on the Jumbotron, which carried a live feed from
a camera high in the stands. When there was only a small
blank area in the middle of T, staffers entered and filled in.
Roker arrived on the field to some commotion, but this was
beyond the sightlines of those inside the T. Members of the
Pride of the Southland Marching Band were playing now. An
NBC drone swooped and hovered, catching it all for the TV
audience.

If you have not stood amid a sea of human bodies, all
mindful of a single purpose, all aware of the uniqueness of
the experience—the feeling sticks with you. Large political
marches, football games, and outdoor rock concerts create
their own group consciousness. It can be contagious and
addictive to be part of something much larger than yourself.

In the Power T, all of us in our orange T-shirts were in-
structed by the Guinness folks to stand motionless for five
minutes. We watched the time tick down on the Jumbotron.
Roker led the final 5-4-3-2-1 countdown, and the deed was
done. The official count was 4,223 souls in the letter. In the
anticlimactic moments that followed, the Power T disas-
sembled. Students with 9 a.m. classes were given priority to
leave first. Others followed.

We staffers walked back to our offices, still in our T-shirts.
As the early wake-up and the effort of the morning began to
catch up with us, we all felt a collective sense that we had
taken part in something important, and that it had reaf-
firmed the significance of our university and our work in it.
And we would never look at the Power T the same way again.

1. A student poses with Smokey.

2. The back of the T-shirt, now a collector’s item

3. Participants wait in the stands to be led into the
Power T.



Al Roker does the weather in front of
a crowd including UT Chancellor Beverly
Davenport, football coach Butch Jones,
and Associate Vice Chancellor for Student

Life and Dean of Students Melissa Shivers.

Students and staffers dance.
Davenport talks with a student.
The Jumbotron from inside the T
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Can the University of Tennessee build a brighter future by

looking into its past?

By Jared Sebby | Photos by Lauren Batson

fter former Chancellor Jim-

my Cheek announced his Vol

Vision: Journey to the Top 25

initiative in 2010, the concept
of unifying campus architectural style
became an administration talking point.
Under the banner of “Collegiate Gothic,”
Cheek promised a much-needed in-
crease in classrooms and housing facili-
ties, and a Student Union modernization
as the heart of this grand vision.

“Collegiate Gothic” has become
a conversation topic on campus, in
Knoxville’s architectural community,
and among local journalists. The idea of
collegiate gothic has become ingrained
in the way students think about their
campus, along with complaints about
the seemingly endless construction or
the crumbling concrete of Humanities
Plaza. But the roots of collegiate
gothic extend nearly to the university’s
beginnings.

In the early 1800s, when the institu-
tion was called East Tennessee College,
Thomas Jefferson contacted its presi-
dent to discuss a plan for an academic
village. “They decided to have a proper
campus in the 1820s, and there’s plau-
sible evidence that this might have been
in response to Thomas Jefferson’s ideals
of an academical (sic) village,” says local

historian Jack Neely. “There’s a surviv-
10  Scoop Magazine | 2017

ing letter that he wrote to some of the
early supporters of UT in which he kind
of sketched how a college should be,
with different buildings for each study.
He wrote this letter before he founded
the University of Virginia, and it’s kind
of an irony that UVA seems so much
older than UT when UT actually claims
an earlier heritage.”

It is theorized that Circle Park could
be the result of a collaboration between
the city of Knoxville and landscape
architect Frederick Law Olmsted, best
known for designing New York’s Central
Park. Circle Park, formerly the center
of a residential area, was the only new
park constructed in Knoxville in the
early 1900s. At the time Olmsted’s work
on the gardens at Biltmore in Asheville
was ongoing, and according to architec-
ture critic Witold Rybczynski’s Olmsted
biography, Olmsted did visit Knoxville
on a few occasions while overseeing
the construction of several public parks
across the Southeast.

“We know Olmsted was working on
some kind of a Knoxville project in the
1890s,” said Neely. “He corresponded
with President Dabney at the time, so we
may suspect—although it may have been
a personal thing, but we know he was
working on something here—and Circle
Park happened to pop up right about

the time that Olmsted and Dabney were
exchanging letters.”

All physical evidence to support this
claim has been recently buried, but the
rock outcrops and ornamental plants
that occupied the site prior to the 2014
renovation were in-line with Olmsted’s
philosophies of park design.

Iconic Ayres Hall has no such celeb-
rity behind it. The Chicago-based firm
that constructed it—Miller, Fulenwider,
and Dowling—is now defunct. Ayres
Hall remains its most well-known work,
although they also constructed Morgan
Hall on UT’s agricultural campus, and
a copy of Ayres Hall at the University
of Evansville in Indiana. But the local
firm Barber & McMurry was tasked with
extending the style to new construction.
Barber & McMurry was founded by
Charles Barber, son of the Victorian-era
architect George Franklin Barber. By the
time Hoskins Library was completed in
1931, Charles Barber had already estab-
lished the firm in Knoxville’s architec-
tural community.

From the 1920s until the transition to
Painter, Weeks & McCarty in the 1960s,
Barber & McMurry spearheaded not
only the development of the Knoxville
campus, including most of the Goth-
ic-inspired buildings that flank the Hill,
but also UT system campuses in Mem-



phis and Martin.

In the latter 20th century, UT
sought to adopt a newer, more con-
temporary style on the heels of the
modernist revolution. This change in
style was delivered by Bruce
McCarty, then working for the firm
Painter, Weeks & McCarty and
generally considered to be one of
Knoxville’s first modernist archi-
tects. Beginning with the Hearing
and Speech Center in 1959, he and
his son Doug—with the influence of
Frank Lloyd Wright, Louis Kahn,
and .M. Pei, among others—revolu-
tionized the architecture of UT and
changed Knoxville’s architectural
climate entirely.

“His first major work was the
Humanities Building,” said Doug
McCarty, president and CEO of
McCarty-Holsaple-McCarty. “There
was the humanities tower and the
classroom wing, but it also had a
future tower and another wing that
were never built.

“I remember him working on the
Communications Building. That was
the first time I remember really sit-
ting down with him and asking him
questions about what he was doing.
He talked to me about structure and
all the things you need to think about
when you’re designing a building.
Even though I went through a phase
of wanting to go racecar driving,
when I grew out of that, it was
obvious that I was going to be an
architect and become dad’s partner
someday.”

Doug McCarty worked for his
father’s firm throughout high school,
before attending UT’s college of
architecture. After college, he had
a brief stint in the office of I.M. Pei,
himself a student of French Interna-
tionalist Le Corbusier and follower of
Frank Lloyd Wright, before return-
ing to his father’s firm. These early
experiences shaped his sensibilities,
and the influence of these three
architects can be seen in the Art and
Architecture building, as well as later
works like the City County building
and even current ones like the new
Student Union.

“For the Art and Architecture
building, [the administration] want-
ed a unique building that was expres-
sive of both art and architecture—
and they got it! I mean, they got a
unique building that, I believe, is one
of the better architectural buildings

in the country still. A lot of people
have said that,” McCarty said.

But today it does not appear that the
university is willing to take the same
risks it once did, and its once-dy-
namic approach to architecture has
cooled significantly. According to
Senior Vice Chancellor Chris Cimino,
quoting the current Campus Master
Plan, “All views of future projects on
both the University of Tennessee,
Knoxville, and University of Ten-
nessee Agricultural Institute cam-
puses must conform to the campus
architectural style,” citing Ayres
Hall, Austin Peay, and Jessie Harris,
among others, as examples.

The style we know as collegiate
gothic has its roots in practicality
and durability. Some of the oldest
buildings on campus feature high-ga-
bled stone roofs. At UT, these roofs
follow a specific ratio—12 feet of rise
for 12 feet of run. But modern colle-
giate gothic on our campus is defined
less by design concerns and more
with specific scale and materiality:
red brick, white limestone, orange
clay-tiled roofs, and regular detail-
ing. Contemporary-styled buildings
such as the Natalie L. Haslam Music
Center constructed on campus since
the current master plan was adopted
were designed prior to the collegiate
gothic transition.

According to the administration,
response to these buildings has been
positive. “The university’s goal is
to provide the best learning envi-
ronment possible. From infrastruc-
ture, buildings, renovations, and
landscaping, it is all part of creating
a conducive environment for the
campus community,” said Cimino.
“These new facilities are indeed
fulfilling their intended purpose
and providing faculty and staff with
exceptional teaching and learning
environments.”

These environments are costly—
the Student Union redevelopment
was billed at over $150 million. We
can weigh for ourselves perceived
differences in quality between the
new and old buildings like Ayres
Hall, which has stood on its hallowed
hill for nearly a century and become
an iconic landmark,. But only time
will tell whether the new build-
ings—Strong, Brown, Stokely, or any
of UT’s current or future develop-
ments—can become as iconic as the
landmarks we already have.

UT’s campus is a mixture of gothic
revival, modernism, and
contemporary architecture.

]

The first phase of the new Student
Union, designed by Barber McMurry
and McCarty Holsaple. McCarty
combined postmodernism with
Tennessee Gothic.

Stokely Hall uses rows of pointed
arches and high-gabled roofs to
recall older collegiate gothic

buildings on campus.



What began as a small gather-
ing in Circle Park has evolved
into the university’s biggest
"\ student-run event. This year,
the Campus Events Board
will offer a diverse band
\ lineup along with food
trucks, vendors, and
2 more. "Volapalooza is
in its 15th year and
stronger than it ever
 was, weaving itself
into the framework
of campus culture,”
says William Dyer,
vice president
of the Campus
Events Board.

The Kingston Springs performed

at Volapalooza 2011, which was
moved to the TRECS turf field due to
severe weather conditions.

Ziggy Marley (left) and the
Black Cadillacs (right) rocked o T
Volapalooza 2012, held at S C T R

Thompson-Boling Arena. 4‘*""""-'-- AR :

Previous performers have included

Portugal The Man, Moon Taxi,

e, Three Star Revival, and
e, more.
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All Photos Courtesy of Campus Events Board Mash-up genius Girl Talk brought the confetti down to the turf.



Coffee
Community

UT Grad Norris Hill traveled around
the world and discovered the idea of
a welcoming coffee shop soon to be

called Honeybee.

By Mason Sigmon
Photos by Lauren Batson

Two years ago on a chilly spring day, Norris
Hill was finishing up after the morning rush
when he realized what he was really doing.
He was serving variety of people, but getting
positive feedback from them all. “I felt like I
was giving them a lift to start their day,” Hill
said.

Hill, who studied agriculture in Hai-
ti, Guatemala, and China, had previously
thought that Knoxville was not ready for
a specialty roasted coffee shop. In a flash
of insight, he realized that it was just what
Knoxville needed—and it is what he wanted
to provide.

“I wanted to create a place that has
something for everybody that walks in. It’s
not meant to be a bar or club or pub, but a
place to have one or two drinks to sit down
and talk. It’'s meant to take care of people,”
Hill said.

In a way, it should not have been a sur-
prise to Hill, whom had spent his last two
years of high school in Knoxville and got out
of the Army Special Forces in 1992. He saw
his mission fostering a place for people from
all over the world to gather and share the
community.

After majoring in philosophy at UT, Hill
got his masters in organizational leadership
and spiritual formation. He was a group
leader for a local chapter of YoungLife for 10
years. “I just like seeing people communi-
cate and grow.”

His international ag studies pushed him
into the world of coffee. “I wanted to help
the farmers on the ground since they make
the least amount of money but do the bulk
of the work,” said Hill.

After he met the farmers in Guatemala,
Hill came back to Knoxville ready to make a
difference. He thought he would buy a farm.

To make ends meet he bought beans
from his contacts in South America
and sold coffee out of an airstream
trailer.

He found it very difficult to work
out of the trailer since things would
break frequently. He wanted to mar-
ket more coffee beans, so his team
decided to set up a shop in South
Knoxville.

Honeybee was a hit. “We were
serving families, construction work-
ers, lawyers, locals, and visitors,” Hill
said. “I realized that the interactions
at the start of their days, we were
creating a commu